
Instagram Tips for Health and Wellness Coaches 

Learn how to use Instagram to build your health and wellness business. Whether you’re looking to gain 

new one-on-one clients or want to sell your new health and wellness package, these Instagram tips will 

help you reach the right audience. 

Instagram is used by roughly one billion people worldwide. This is a rather large group of people to have 

at your hands. Social media has made it easier for coaches to develop and build their health and 

wellness business faster. Gone are the days of trying to reach people through the telephone or 

advertisements on the television. Social media is the new form of advertising and it’s here to stay. 

These Instagram tips are meant for someone who already has an Instagram account set up. If you don’t 

have an account, please create a business Instagram account so you take advantage of this lucrative 

marketing option. Now that I have that out of the way, let’s get started with some Instagram tips for 

health and wellness coaches. 

Update Your Instagram Business Profile 

Make sure your business account on Instagram has a complete profile. Include a link in the URL section 

of your Instagram profile that leads prospects to a compelling landing page on your website. Update 

your bio to share a clear message that’s short enough to capture your ideal clients’ attention. Make sure 

your profile photo entices people to click to learn more, such as your business logo or something that 

matches your niche. 

Create Valuable Content 

Instagram allows you to post an image with some text and hashtags, but it’s more about the photograph 

you share than the text you write. The key is to share a high-quality photo that helps capture the 

attention of your ideal client. This will help you identify and convert your audience from ideal client to a 

paying client. Use clear and concise messaging with your photo. Keep an ongoing list of hashtags that 

work for other health and wellness coaches in your niche to include within the description of each 

image. 

Buy Stock Photos 

I can’t stress tip enough! If you don’t have a way to take high-quality photos with your camera, then 

invest in a stock photo account. There are many stock photo companies online that allow you to create 

an account or buy photographs as needed. Stock photos are a fabulous way to include high-quality 

imagery with your valuable text content on Instagram. You’ll be pleasantly surprised with how much 

reach you get on Instagram when using high-quality stock images from an established photographer. 

Narrow Down Your Audience 

Using the Instagram tips for health and wellness coaches shared above you can start to narrow down 

your audience. Look at your business Instagram account’s analytics to see which content is getting the 



most reach, which hashtags are gaining traction, and who is visiting your profile the most. This can help 

you narrow down your ideal client and marketing plan to use your time wisely on this social media 

platform. Make notes of your ideal audience and which hashtags are working to gain traction. You can 

use this information within each new Instagram post to maximum conversion of viewers to paying 

clients. 

Use Instagram Stories 

Now that you have a general idea of what you should do to build your health and wellness business with 

Instagram feed posts, it’s time to think about using Instagram Stories. IG stories are a personal way to 

engage with your ideal audience. You can use polls, emojis, videos, or pictures to get your followers' 

attention during the day. Some coaches use IG stories to promote a new product, coaching package, or 

just to have more one-on-one engagement to build trust with their audience. 

As with Instagram feed posts, you’ll want to use high-quality images and video content to engage your 

audience via IG Stories. This is often an overlooked part of social media but 500 million people are using 

IG stories every day! Now is the time to get on board with using Instagram and IG Stories to build your 

health and wellness business. Use my tips to get started on Instagram and watch as your business starts 

to gain success in no time. 

 

 


